
 

  

PUTTING IT ALL TOGETHER 
Souped-up Web browsers offer chat, e-mail and more 
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Welcome to the era of the mega-browser.  

You may be thinking: "What on earth is a mega-browser, and why would I ever want or need one? My 
trusty Netscape or Internet Explorer browser works just fine, thank you very much."  

But mega-browsers from big guns like Microsoft (which rolled out its MSN Explorer Browser earlier this 
month) and smaller companies like Norcross-based Ultrabrowser are one of the hottest Web trends. 
The companies are hoping this new breed of one-stop browser will foster Web loyalty that will last a 
lifetime.  

The idea is to provide one-stop shopping for busy Web users or newcomers who don't have time to 
read up on all the Web has to offer. These new browsers tuck almost every Internet task into one neat 
package: Surfing, searching, instant messaging, shopping, news and e-mail, audio, video and 
eventually phone service are all there.  

All you have to do is download and go. The idea is to develop a loyal audience that will keep coming 
back. That translates into money because the more users any site or product has, the more advertisers 
it attracts and the more money it's possible to make.  

Netscape is also hoping to develop user loyalty with its latest browser --- Netscape 6. It will incorporate 
many features of popular parent America Online. Among other things, Netscape 6 will provide 
continuous and customized news updates automatically "pushed" to the user as well as links to AOL's 
instant-messenger software.  

Taking a slightly different tack is super-portal Yahoo. Yahoo has a new product called Yahoo 
Companion that will customize your current browser with a Yahoo toolbar that contains the links you 
specify.  

"Y Companion" will download a toolbar and hook it into your current browser. If you are a Yahoo 
registered user, you can also import other sites you've bookmarked and have them turn up on the 
toolbar.  

This new crop of browsers is an attempt to create what is known as "stickiness." Remember when 
search engines just searched the Web? There was a time when Yahoo, Lycos and the other major 
portals had one purpose: helping users find what they were looking for elsewhere on the Web.  

Then Web-measurement firm MediaMetrix developed data, later supported by competing firm 
Nielsen/NetRatings, that users were typing in search data, getting the information they wanted and then 
leaving the sites so fast they were leaving virtual skid marks. If you look at any of the major portals, you 
find a variety of things to do there from checking the news to downloading music and even keeping an 
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online appointment calendar.  

The Microsoft Network online service was first out of the gate with its super-browser called the MSN 
Explorer Browser. Although it's still in the development stages, it can be downloaded at the MSN Web 
site (www.msn.com).  

"Why did we do this?" MSN Explorer's group program manager Hillel Cooperman said to a skeptical 
group of analysts and reporters at a demonstration in New York. "To get to the next level, this is what 
it's going to take."  

Cooperman and his bosses at Microsoft already know that developing software --- whether for the 
computer or the Internet --- is what Microsoft is all about. Unlike Atlanta-based EarthLink or AT&T's 
WorldNet, it knows the core business is not access, it is giving consumers something useful and 
engaging to do once they get to a site.  

Like most Internet service providers and anyone else focused on catching up to AOL in terms of both 
subscribers and revenue, MSN is targeting new computer and Web users who know they need to be 
online but don't know exactly how to do it.  

"The online experience isn't simple," Cooperman said. He said three out of 12 users can't get online 
because they literally cannot navigate the installation process. Research based on the old MSN 
network showed that four out of 12 users gave up when trying to install the software.  

MSN developed its new browser with a sharp eye on AOL. With AOL at 25 million members, even its 
most bitter rivals are forced to concede it is doing something right. "AOL has been a pioneer at 
integrating services," Cooperman said. "People on AOL take the Web for granted because AOL has 
harnessed everything into one place."  

So why reinvent the wheel? Microsoft has already built a suite of Web sites and applications including 
Hotmail, HomeAdvisor, Carpoint and MSN Money, which are considered to be among the top sites in 
their respective categories.  

However, Cooperman says the "a la carte approach" doesn't work for everyone. While some users 
don't mind surfing the Web to find and bookmark the sites they want, other people --- and many of the 
25 million AOL users would be in this group --- like having everything prepackaged for them.  

MSN Explorer is a browser that users can download and install for free. It looks like Microsoft's 
conventional browser, the Internet Explorer, but it also includes a personal start page users can 
customize. From there you have one-stop access to your Hotmail or MSN e-mail account, local weather 
and links to all the MSN properties.  

Also included in the package is Windows Media, an audio and video player that lets users listen to 
music or watch streaming videos while they work. There's a music icon on the toolbar that lets users 
select from hundreds of radio stations all around the world. Newbies will appreciate how easy it is to 
use, while veterans will appreciate not having to hunt for software or download information.  

Even though the MSN browser is still in development, don't be afraid to download it. It works well, 
appears to be bug-free and doesn't reconfigure any of the settings already on your computer. It's also 
attractive and fun to use, even for grizzled vets.  

The collection of information and integration of Web applications makes going online a lot easier for 
new users and old-timers alike.  
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